ICN MARKET STUDIES
PROJECT

Breakout session 3:

Market Studies Outcomes and
Evaluation
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How often have your Authority’s recommendations been
implemented by government and/or business?

Not often Very often

1 = not often; 6 = very often




How satisfied has your Authority been with the level of
implementation in respect of its recommendations?

9
8
7
6
5
4
3
2
1
0
Not Very
satisfied satisfied

1 = not satisfied; 6 = very satisfied
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Does your Authority review the effect of its market studies work?

14%

@mYes
m No

86%




Does your Authority measure changes in market outcomes arising
from its market studies?

o Yes

m No




Conduct
Your Own
Evaluations

Publish
Results of
Evaluations

Contact
Third Parties
To Carry Out
Independent

Evaluation

—— — —

ONPOOONP,OD

174’

oM

salpnis }ajJew s}l jo joedwi ay} ainseaw Ajuoyiny INOA saop MOH




