ICN MARKET STUDIES
PROJECT

Breakout session 2:
Market Studies Process




Own Research

Business
Complaints/Concerns

Consultation With
OGDs

Consumer
Concerns/Complaints

Feedback from
Consumers/Consumer

Other

By Asking For The
Submission Of Ideas
On Your Web-site
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Factors that influence Authorities’ selection of a particular market

study
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10. Value of Market
Impact on Consumers
11. Unusual Market Events
Market Importance N _
12. Political Interest/Attention
Market Structure ,
13. Type of Detriment
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Level/Type of Consumer Complaint/Concern

Entry Barriers

Desire to Obtain Knowledge

Degree of Concentration

Level/Type Business Complaint/Concern
Size of Detriment

14.
15.
16.
17.
18.
19.

Desire to Obtain Enforcement Evidence
Likelihood of Mergers

Likelihood of Successful Outcome
Profile of Consumer Vulnerability
Degree of Product Differentiation
Product Life Cycle




Consumers

Businesses

Business
Organisations

Other
Domestic
Government
Departments

Consumer
Organisations

International
Organsiations
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Purpose Of Study

Scope Of Study

Reason Behind
Selection Of
Market

Reason Behind

Recommendations

Contact Details

Timescale

Stages Involved

Study Team's
Staff Names

Progress Report
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Hold Private
Stakeholder
Meetings

Issue Questionnaires

Issue Press Releases

Put Information on
Website

Hold
Workshops/Seminars

Hold Public
Stakeholder
Meetings

Hold a Public
Consultation before
Publishing
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How frequently does your Authority commission third parties to
carry out work for market studies?
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How satisfied is your Authority with its process for carrying out
market studies work?

16
14
12
10
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1 = not satisfied; 6 = very satisfied




